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"An Introduction to Marketing on the Internet,"
by John Davin

Here are 25 ways to successfully market your products and services on the
Internet... with cutting edge tools like search engine submittal services, e-zines,
e-mail responders and more, all at minimum cost but with maximum success!

Preface:

"Where else (but on the Internet) can you open a new store or second location for your
business at a fraction of the cost of a brick and mortar building, be open almost overnight,
be open 24 hours per day, 365 days per year, reduce your overhead, reduce the number or
required employees, accept credit card payments electronically, market inexpensively to
millions, drop ship products you don't even carry in inventory - the very next day, then mine
customer data to create latent sales, and possibly become a millionaire? Only on the
Internet!"
J.D. Davin 2000

In summary, my goal and your goal should be to represent quality products, to be educated
about our products, be as helpful as is humanly possible, to continually keep in touch with
the customer and to continually educate the customer via an on-line newsletter or e-zine,
and to make buying from your website or associate programs as enjoyable and as easy as
possible for the customer.

We will teach you how to use the Internet to market your products and services, your
website and in many ways, your knowledge. Whether you sell one product or many, a service
or a product, we want to show you how to make more money on the Internet by showing
you how to add value to your products and services and how to educate the customer before,
during and even after the sale for additional income.

Best regards!

John E. Davin
The team at MyNewOffice.com

"An Introduction to successful marketing - on and off the Internet,"
by J.D. Davin

So, you have a business plan, your web site is almost complete now, and you are interested
in getting traffic to your site and making sales and profits on the Internet. You've heard the
rags to riches stories, and it's your turn to be the one who has the success story and all the
nice things in life. I'm sure I don't have to mention these nice things, so I won't mention a
new car or more vacation, and of course the freedom to do what you want, when you want
to do it! Hopefully as you become more financially successful you will you will spend much of
your time and resources helping others, but that's another book.

So, we all know we can be happy without these material things, but the good news is that
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this plan will help you make more money and have more time for doing good deeds and
helping others financially too! Better yet, the business plan works for any business or product
if you implement our suggestions and follow through with them. That means once you know
how to hit a home run with one product or service, you can hit additional home runs with
other products, over and over time. You just have to have hit the ball in the same place, over
and over.

Now, here is the outline for making money on the Internet. If you already have a product to
sell, you should still follow the outline, simply skipping the first step of finding a product to
sell.

·Find a product you want to sell.
·Use the product, test it, know it.
·Make contact with new prospects.
·Get new contacts to your new website.
·Get their name and their e-mail address.
·Add them to your mailing list / newsletter.
·Build solid confidence with the new prospects.
·Make the initial sale on your primary product.
·Make the experience enjoyable for the customer.
·Offer similar products and services at point of sale.
·Expand your relationship with an automated newsletter.
·Make backend and additional sales with this customer.
·Introduce affiliate and or viral marketing to your contacts.

The goals of marketing on the Internet:

In summary, my goal and your goal should be to represent quality products, to be educated
about your products, be as helpful as is humanly possible, to continually keep in touch with
the customer and to continually educate the customer via an on-line newsletter or e-zine,
and to make buying from your website as enjoyable and as easy as possible for the
customer.

If you do this, the Internet will be your best marketing and customer support tool ever. All
you have to do is implement the basic marketing tools of the Internet that others use so
successfully. These tools are mailing lists, search engines, e-zines , and more, but we've also
mixed in a reference to affiliate marketing game because it's a great way for you to expand
not only your product line, but your profits too.

Making a simple referral from your site can earn referral fees that pay you cash for just a bit
of your time, and can be as easy as making links from your website to well known brick and
mortar stores on the Internet or other Internet based vendors.

The best part of it all is the other company will take care of the entire sale and fulfillment
procedures, sending you a commission check at the end of the week or month!

But enough for now about the affiliate based marketing plan. We need to get back to the
basics of what you will learn in this book. We will teach you how to use the Internet to
market your products and services, your website and in many ways, your knowledge.
Whether you sell one product or many, a service or a product, we want to show you how to
make more money on the Internet by showing you how to add value to your products and
services and how to educate the customer before, during and even after the sale for
additional income.

If you are planning on selling just one item on your site and focusing just on that one
product, you may wish to go directly to the section on marketing your web site via the
search engines and such. However, if you are interested in selling more than one item on
your site, or are not sure what you are going to sell on the Internet, you should just keep
reading!

Here are just a few vendors and items you can quickly and easily sell from your website, in
addition to what you already sell on your site. Again, keep in mind that these companies take
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care of the standard business tasks such as order taking, collecting the money, shipping the
product and returns, but still track the customer from your site to theirs to make sure you
get commissions on their sales. In addition, many programs then electronically connect the
customer to you, so you earn commissions from these customer's purchases from this day
forth!

Here's a quick summary of vendors:

Amazon, JC Penny, Office Depo and many more. As you can see with this many different
companies, There are literally thousands of items you can sell.

Here's a quick summary of products you can offer.

Books, business cards, clothing, computers, office supplies, electronics and much, much
more!  Almost any item that can be sold in a standard retail environment can be sold on the
Internet, including groceries, which are shipped over night, for the right price!

You can even offer services such as:
Computers●   

Computer Services●   

Internet Services●   

Cellular Phones●   

Internet Access●   

Website Development
And much, much more.

●   

Remember, the Internet has some 70,000 new users per day. Making contact with a very
small percentage of these new clients could bring in a very large income for the rest of your
life. Many people pull in six figure incomes on the Internet, and you can too!

Now that you're all pumped up and excited about making money on the Internet, let's slow
down just a bit and talk about what does NOT work before I show you now to really make
income.

Things that don't work - traditional marketing - yellow pages, display ads etc.

It's not that traditional advertising does not work, it's just that it's too expensive for the
average small business start up business. It also brings along with it a lot of unwanted
baggage. Like a lot of unwanted expense and a lot of unrelated and unprofitable phone calls
from customers who don't want what you offer and vendors who want to sell you something
you don't want!

Yes, if you're already a business person, you know about the catch 22 of advertising. Just
about every one of us who has been in business has probably entered the trap of the yellow
page, radio, television and newspaper display advertising system. You can't make money
unless you spend money, they say, and they're right in many cases. Especially for the poor
souls who do not know about Internet marketing and Internet based businesses.

Personally, I'm tired of spending $2,000 per month on old-time advertising to have the
phone ring more often by telemarketers and people who want to kick tires. I want to make
contacts with people who want what I have, get them the information they need via a
website, e-mail responder, fax on demand, or any other automated process, then close the
sale and even let an affiliate company collect the money, deliver (drop ship) the product to
the customer for me, and pay me a commission, period.

When I had my retail computer store for 20 years, even when advertising did bring in bring
in more customers and more sales to my brick and mortar retail computer store, I had to add
more phone lines and employees to service the new customers, and then I had to make
more sales to pay for the growth! Another catch 22!

When you get in this vicious circle, and you need so many sales to pay for the ad, it can
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become a full time, can't get away for a vacation business. That's why I like the Internet. I
can market to a specific group of people inexpensively. I market products I can produce and
sell myself, or let someone else do it via the Affiliate network marking plan. Why do I like it?
I work by myself. No overhead, no employee issues, no expensive office building, I love it.
This is the age of the Internet and the Entrepreneur on the Internet!

So when I say they standard advertising does not work, I probably should say mean they it
does not work for me. For those who want to grow, and have more and more responsibility
and employees and overhead, that's great. I'm interested in going the other way, earning
residual income and spending more time with my family.  You make the decision about the
type of business you want to run, and we'll help you with either plan. Just reading this book
is a step in the right direction!

Now, let's look at a few Internet marketing tools that do not work.

Bulk e-mail -new technology, but a still a major headache and a mistake.

Yes. It's a way to make a lot of money quickly, but I highly advise you to avoid it.

Sending out bulk e-mail is something most new Internet marketers investigate. Most smart
Internet marketers decide against it because of the repercussions of making people who
received the e-mail angry. But that's where your problems will just begin. Here's why.

Bulk e-mail is exactly what it sounds like. You purchase e-mail addresses in bulk and start
sending them out at random via e-mail. Chances are, you'll be sending the information to the
wrong person, and they complain to those who can make your life very difficult. The
following will probably happen.

·You may lose your e-mail account at your ISP (Internet service provider).
·You may lose your Internet account at your ISP (Internet service provider).
·You may lose your website hosting service and your websites will disappear.
·You may have your name reported to anti-spamming organizations - ouch.
·You may have people sending you thousands of nasty  messages called flames.
·You may have people threatening your life. It's happened to more than one person!

People simply don't want unsolicited e-mail, and they have a right to use the Internet
without you or me sending them unwanted e-mail. 

All in all, when you consider the ethical side of the issue, along with the fact that it may put
you out of business, it's something to avoid. Enough said. Be a responsible Internet
marketer, and you'll do fine. Take the quick and easy route, and you will be wishing you had
not. Believe me. You'd be better to stick with honest, basic marketing ideas than to ruin you
reputation before you even get started with your new business!

So, we'll talk about these honest marketing tips on the Internet next, but here are a few
basic things you should do while you market on the Internet.

Put your marketing campaign on auto pilot!

Your ultimate goal should be to place your marketing campaign on autopilot, and have it so
automated that you regularly receive e-mail messages in your mail box with an invoice, and
a payment from your customers, without you even knowing the customer was shopping at
your web site!

This happened to me just today as I was rewriting this book! I received an e-mail message
from Paypal stating that a person had just sent me $29.95 for one of my older books. Now, I
did not recognize this person's name, but there is his money, sitting in my checking account.
I did not even advertise the book yet, and had not even talked to him about it.

Only when I sent him e-mail with the book did I find out how he found out about the book.
He replied that he had met me at a seminar in Texas where I had been lucky enough to
speak, and he remembered me and wanted to see what I was doing now. He looked up my
name on the search engines, found my website and ordered the book, plain and simple,
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without any assistance from me.

You can have this happen for you too, but it does not happen by luck or by sitting back on
your laurels. I sold the book and earned almost 100% profit on the sale because I worked
hard to get to that seminar (they actually flew me there) and I made a contact (that I did not
expect to see again). However, because I did my work in automating my sales process, he
was able to find me and my web site some 2-3 years later, and automatically purchase my
book without me even knowing about it. Again, this is the kind of sale you need, and it can
happen to you too!

And when I say I made nearly $29.95, I mean I actually made $29.95 minus 2-3% or so of
the sale price for using Paypal, which was the only expense incurred for the sale and delivery
of my book! I need to repeat that. I had no marketing cost or distribution costs, as I sent
him the book via e-mail. What other product could you ever find that is 100% profit, and you
simply pay 2% for accepting a credit card? Show it to me and I'll sell it for you.

But what is even more important to realize, is that I now have his name and e-mail address
for future marketing campaigns. Now I can send him updates of my e-book on a regular
basis, which will of course include information about my new products and services that I
sell.

And you can do this with your product too! You just need to educate your customers about
what you sell on a regular basis, at almost zero cost!

Take a moment to really think about what I said in that last sentence. I'll change it just a bit
in case you did not catch the beauty of the concept. Whenever I send updates of my e-book
(for which they paid me) to my customers via e-mail, not only am I making the customer
happy with the updates, but I am also introducing them to new programs that pay me for
making referrals, such as Paypal! The beauty of this is the customer is glad to have the
update because it provides news about what interests him and I possibly make another sale
or get paid for making a new referral for a new program. A win-win situation if ever there
were one.

In fact, if you take a look through this book, 75% of the programs I talk about are programs
and services that pay a referral fee. So, in effect, the customer is paying me to educate him
and to read my business pitch. Best of all, he happy is to read them as long as I share my
ideas and help him automate his life and help him make money. But I better not push that
marketing idea too far, because you now know one of my goals for writing my books. My
main goal is to help and educate people but I am also motivated by sales to write additional
e-books and to send out updates to my e-book.

But that's why e-books are one of the highest profit items and of of the hottest items on the
Internet. But Even if you don't sell an e-book, you should consider writing an e-zine for many
reasons. Just the fact that it builds your credibility and keeps you in front of your customers
at all times is enough reason to write one. No where else will you find a less expensive, more
effective way of keeping in touch with your customers, building their confidence in you and
selling them whatever it is you have to sell them, over and over and over.

That is why we cover these concepts in our series of books. They are the time saving and
profit generating ideas that you need to consider now, before you complete or set your
business plan in stone. Of course you will still read about the basics of computers, software
and more as well as additional basic marketing tools such as press releases, search engine
submittals, newsgroups and web rings and more, but you need to get the big picture first. Do
you agree?

Great. Let us also agree that this section of the book is not written for corporations with
millions of dollars earmarked for their marketing campaign. This book is for startup, small or
mid-sized businesses. As such, one of your main goals for marketing is to get maximum
exposure for minimum cost. Our next step is to automate your marketing campaign with
these Internet based tools and rules.
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Here is the general outline for automating your marketing campaign:

1. Start by building your web site.
2. Set up an automated e-mail responder.
3. Turn your e-mail responder into a full-blown e-zine.
4. Write your own e-zine or submit articles you have written to other e-zines.
5. Utilize Orbittalk to make on-line presentations, both live and prerecorded.
6. Automate and duplicate your system to increase profits tremendously and to ultimately
free up your time.

Now that we've explained what we want to do, let's go and start at the top!

Creating your business web site... 

If you have not actually completed your web site, here are a few tips on actually building
your own business web site (Read the complete book on creating your web site here). This
step can be confusing only because there are so many ways to build your web site today. So
many in fact that I wrote an entire book about the topic. And after working with hundreds of
clients at different skill levels, all I can say is you need to take one of two paths. Either have
someone else do it all for you from the start, or go ahead and build a test site with a free
web site package to see just how easy it can be done, with the right package.

This way, you can do it all yourself first, get your feet wet and understand what is involved.
That way you'll know what is involved for your web site designer, and be able to know what
to expect, time wise and also cost wise. Seriously. Even if you plan to hire someone to build,
edit and maintain your site, I advise you and anyone else to start out with the easiest free
web site builder you can find and do it yourself first, then turn it over to them professionals if
necessary.

Either way, you need a game plan and an outline for the web site to save time, and
make the best web site possible. Here is a highly effective game plan. Take 10 legal size
pieces of paper, label each page as page 1-15, then go back and label each page, as Home,
About us, Our products, Ordering Information, and more, until you have all the pages named
and laid out the way you want them. Of course you can use more than 10 pages if
necessary, but keep it simple.

To keep it even more simple, you can even cut pictures out of your existing brochures,
newspapers or magazines and paste them on each respective page to get an idea of how the
site will look. More importantly, you will know how it will work for you and the customer. To
get additional ideas for your web site, you should certainly go out on the Internet and look at
web sites that are similar to yours before you start to see what they have done, learn from
them and improve on their ideas. Take the best ideas and leave the rest. Here is a checklist
for what belongs on your web site to make sure you don't forget anything. Also, don't forget
to read the entire book on creating you own web site.

You must fill out the checklist, even if you do have someone else make your web site. It will
save you time, headaches and money, guaranteed. Once this is done, you can still contact a
professional Web site designer if you still feel you need help. However, you might just find
out that your skills are better than you thought, and you have saved a lot of money. You
may find that you can do parts of your Web site and you let someone else do the things you
cannot do. My feeling about this all this: Unless you have more time than money, I would not
take the time to learn HTML, Java and the like. Use a free website creator or utilize the many
free scripts (forms for example) we show you in the book on creating your own web site and
go from there.

Now, if you don't feel comfortable doing any of this, just print the checklist and do the best
you can filling it out and hire someone to make your web site right off the bat. Then you can
get on to marketing and producing your product and making money! That's my 2 cents
worth. To learn more about this decision, be sure to read the book on creating your own web
site and promoting it.
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Creating your automated e-mail system... 

Now that your web site is ready, your next step is to set up an e-mail responder for your
marketing campaign. We will explain why in a moment, but you may figure it out as we
explain what an e-mail responder does. E-mail responders are similar to fax on demand. The
concept is that when a customer requests specific information from you, you use an
automated, 24 hour per day service to instantly send them the information, usually within
just a few minutes. In a fax back system, of course your system sends them a document via
their fax machine with the details of your offer. If the request is sent to an e-mail based
responder, then your system sends them the document via e-mail, again within just a few
minutes.

"It's a well-established fact that autoresponders are a necessary tool for selling online,
because they automate the follow-up sales process. This means few (people) can do the
work of many (people.) Statistics indicate that a factor of at least 7 follow-up messages are
needed before people will TRUST you enough to buy from you online. Selling anybody
anything is a process.." From ProAutoResponder

Aand believe it or not, a good e-mail responder is better in some ways than a web site. Here
are a few reasons why: Let's say you run an ad in the newspaper or advertise on the
Internet. If you advertise your web site address, the customer may come to your site, get
distracted by a phone call or whatever, and leave your site without fully exploring it or
buying anything. However, if you advertise your e-mail responder, there are many more
ways and reasons for you to keep contacting the prospect and a higher chance of making a
sale.

Remember, it takes an average of seven contacts with a customer before they purchase from
you. You have a much higher chance of making money with the e-mail responder. First of all,
you can track your advertising dollars as you can advertise different e-mail responders in
different media and publications, such as web sites, e-zines, magazines and more. Second,
you can also let the prospect pre qualify himself with an e-mail responder, asking them to
visit different sites for different sets of information on your offers, depending on his/her
interest. Finally, and most importantly, now you have the customer's e-mail address for
additional marketing campaigns, which is what you really wanted in the first place!

The beauty is that the entire process is automated. You probably don t even know that the
information has been sent to the prospect. But the customer gets the information instantly,
and as in my case, he may even purchase your products or services from your e-commerce
enabled site before you (the vendor) even know there is interest in your product or service.

I must repeat this statement again. Even though it is nice to make a sale, remember the two
most important reasons to use an e-mail responder.

1. You now have the prospect's e-mail address for further marketing campaigns.
2. You can pre qualify the prospect for further sales, perhaps for years to come!

Here are a few additional reasons to use an e-mail responder:

* e-mail responders can potentially reach 210+ million people.
* E-Mail responders increase sales by improving customer support.
* E-Mail responders reduce marketing costs as you save on postage and printing.
* Your immediate response to inquiries means fewer sales lost to your competitors.
* You save time providing static info-store hours, fax numbers, and so much more.
* E-mail based marketing campaigns can send multiple messages to prospects.
* You can use them to them to quickly test a new product or service.
* You can eliminate the need for additional employees.

Talking about employees, think about this for a moment and let it sink in. Your e-mail
responder is like your new employee, but it is simply a computer that waits 24 hours per day
for incoming e-mail messages. When a message comes in, the system determines what
person, business, or organization is being contacted and what information is being requested
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The responder then sends out the correct information to the requester's e-mail address -
usually in two minutes or less.

The person requesting information encounters no busy phone lines, no waiting, no hassles at
all, whatever the time of day or night. You pay no employment taxes or vacation pay, and an
e-mails responder does not eat or sleep or ask for a raise. If you want to be competitive and
increase sales and market share, you need to work harder than the competitor. You may
have to work 24 hours per day, or have someone else doing it, even if that someone else is
your computer. And you can pre qualify the prospect for additional services and products
over and over for years! That s the concept we talked about before. You must pre qualify
your leads, then follow up over and over again with the same product at a different angle, or
even a different but related product over time.

If you re hoping to cut labor and expenses from your marketing campaign, you can
implement an autoresponder today from many sources. ProAutoresponder is just one good
example we review at the end of the book. But whichever service you choose, just get
started immediately. Of course we can show you how to get yours for free at one of our
seminars or in the affiliate information section. This is a perfect example of what we will be
showing you down the line - how to get your technology services at zero cost. Basically, you
can test a product, then if you like it, make referrals to your friends and associates. After you
refer enough people you get it for free, or you can start making money from it as well!

But if you just want to get started now, you can just pay for it and establish your presence
on the Internet right now for around $150 a year.

But whether you purchase the e-mail responder outright or get it for free, an e-mail
responder is just a part of your online marketing campaign. The next logical step is to create
your own e-zine, and you can easily turn your e-mail responder into an e-zine, by simply
changing the name of your letter and the content of your writing to your own (newsletter)
e-zine. As you will see, e-zine (e-mail base newsletters) are the very best marketing tools
available today, even better than your own web site or e-zine.

Creating your own e-zine... 

An e-zine newsletter is simply an e-mail based newsletter you send regularly via e-mail to
educate your readers about a shared topic of interest. Many e-zines will also include a review
of a service or product you wish to sell, and some will include a tag line at the bottom with
an ad for a related product or service. The amount of advertising in an e-zine is dependent
on the topic of the e-zine, the readers and the author.

The number of e-zines has grown tremendously over the past few years because they are
one of the fastest and least expensive ways to become successful on the Internet. You can
easily make large amounts of money sending your advertisement to a large list of names you
have purchased for your e-zine, but you must be careful to avoid building a reputation as a
spammer, someone who sends unwanted or unsolicited e-mail.

The true ultimate goal of an e-zine is to build a small but loyal audience! To create a
reputation as being the expert of a specific field, building a tremendous amount of exposure
and traffic for your web site by giving away free information, then making repeat sales of
related products and services.

Of course you don't have to do this exclusively on the Internet. You can still do it the old
fashioned way by offering to be a guest speaker on television, radio, and for local groups.
You can also offer to provide free articles to magazines and newspapers as well, and these all
work as well, but you can simply reach larger numbers of people, less expensively and faster
with an e-zine.

Another concept that is working today is providing free articles to web sites as and e-zines to
build credibility for your knowledge and to increase traffic and exposure to your Web site.
Many of today's e-zines have thousands or even hundreds of thousands (some even have
millions) of subscribers. I'm sure you realize that with these sheer numbers of readers, it is
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easy to make large amounts of money just by sending your ad to any of these e-zines, just
because there are so many people reading your ideas or the ads. Just imagine the
recognition and possible sales you would make from 10,000 or more people reading your
e-zine, or about you in another e-zine!

But again, the most important thing is the loyalty you can build with an e-zine. If you own an
e-zine and have done a good job of producing useful material in your newsletter, you should
have a loyal following and a higher closure rate for your sales over other mediums of
advertising.

Think about it. Wouldn't you like to send a regular newsletter to people who know you and
trust you? Do you agree that they would buy from you over the competitor because they
trust you? After all, you have shown them your level of commitment and expertise. That's
what an e-zine does for you, if you are lucky enough to know how to write one, market it and
send it out on a regular basis. Wow.

But what if you are not a writer, you ask. Well, even if you are not a writer, you can still do
this! You can still have your own e-zine, you will just have to improvise. You can use articles
in your e-zine which others have written, and give them credit for the articles. Of course it is
best if you write a review of the articles and the concepts, to show that you know what
you're talking about.

We still suggest that you find something you like to write about, and write the articles
yourself, for more credibility, but you do what you can do. The reason you really want to
write it yourself is that you can send it to other e-zines to be used as articles for their
e-zines, building more credibility for you and your knowledge, and bringing more traffic to
your site, resulting in more sales directly for you.

You will need a few basic tools you need to create your own e-zine:

-A word processor to write your e-zine.
-A contact manager to track your readers.
-A program to subscribe/unsubscribe your readers.
-A program to send your e-zine via e-mail to your readers.

You can probably start out using your current e-mail program to manage your mailing list.
You'll want to start by creating a distribution list in Netscape or a new group, if you're using
Microsoft Explorer as your mail program.

If you can spend a bit more money up front for marketing your new business venture and
plan on sending out regular e-mails or a professional e-zine, you absolutely need to invest in
a more robust program.

One recommended program is ProAutoResponder, which is a very SIMPLE, POWERFUL
program that is easy to setup and administer. The main benefits of ProAutoResponder to me
is that the system does not use my e-mail server, and I can quickly and easily share my
e-mail campaigns with others users! This means I can let you use a marketing campaign I
created to sell a specific product, but the customer will think it is your campaign and you will
get the profits from any sales! Too simple, too cool!

Another great program is called POSTMASTER, which will also simplify many business tasks
for you at one time. Postmaster is a contact manager, appointment scheduler, e-mail
responder and e-zine maker all in one. It will undoubtedly change the way you work, and this
is one of the services you will thank me for recommending.

You can choose 2 different versions of the software:

Postmaster - Runs on your computer.
Bamboo - Runs completely through the Internet.

Go ahead and download a free demo of Postmaster at the link above and test it.

MyNewOffice.com - Marketing tips!

file:///C|/ahomepages/mynewoffice/list_marketing.htm (9 of 36) [12/21/2003 9:43:43 AM]

http://mynewoffice.proautoresponder.com/
http://www.postmasteronline.com/?13338%22%3Ehttp://www.postmasteronline.com/?13338


We provide more information here and compare the programs here. Just know that there are
major differences between the two systems, If you would like the latest tips on the
programs, simply send me an e-mail and I'll send you a quick update. Mailto:
info@mynewoffice.com with the subject: postmaster

You may also want more information on writing an e-zine and trading advertisements with
other e-zines, which leads us to the next topic. There are many excellent books on the
subject and we plan to write a complete one in the future as well. For now, you may wish to
review these resources we have compiled for you.

Simply send me e-mail and I'll send you a quick update. Mailto: info@mynewoffice.com with
the subject: e-zines

Now, where do you find your leads for your promotions and your e-zine?

In this case, everyone has the same battle to win in building a good mailing list, yet there
are many different battle plans. You can opt for the standard, tried and true marketing tools
such as the classified adds, press releases, taking names from your web site with a guest
book, sending e-mail to newsgroups or bulk e-mailing to groups of people, but some of these
take a long time to work and some may even get you in trouble, such as bulk e-mailing.

Better alternatives to bulk e-mail exist, such as opt-in lists and pre-qualified lists and
systems.

Purchasing pre-qualified leads

Purchasing pre-qualified leads is another one way to get the leads you need to get started
with your business plan. If the leads are truly pre-qualified, you know they are interested in
your products and services, and your closure rate will be much higher than with non-qualified
leads.

Here are a few sources of leads.

Beware however, that pre-qualified may mean one thing to you and another to the owner of
the list who is selling it to you. More on that in a minute.

Benefits of purchasing pre-qualified leads.

·You can test the marketplace to see if your product will sell.
·You can test the marketplace for the right pricing and terms of sale.
·You can test the quality of the leads you are purchasing before purchasing more. 
·Higher closure rates if you are offering a quality product in the right price range.

Some leads are high quality, some are not worth purchasing. Many pre-qualified leads are
simply leads that have expressed an interest in a related product or service. Other 
companies actually allow you to prepare specific questions for the interviewers to ask before
the lead is presented to you.

One program we use allows us to actually ask the prospect our own questions. We send the
questions to the person who will be interviewing the prospect before they even call the
prospect. Then they ask the customer 3 pre-qualifying questions before their name is passed
on to us as a lead. This way, we know we have a very interested party before we actually
even talk to the customer. Using this process we have a much higher sign-up or closure
rate. 

Here is one source of these leads: MiHinc

Opt in lists: 

Opt in lists are lists e-mail addresses of people who have agree to join in the hope of
receiving information on a topic of interest. Opt in lists are also great marketing tools
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because you can send targeted e-mails to people who are interested in your area of
expertise.

There are many sources of opt in lists, some are free, some are very expensive.
The main goal is to find an opt in list that is very targeted, that is, related to one topic,
specifically what you have to sell.

We do have a few caveats regarding opt in lists. Unfortunately, many people who join opt in
lists do not realize that they are agreeing to receive e-mail from more than one company, or
that their names may be sold to other companies. They may not appreciate your e-mail if it
is not related to their interests, so be sure to know whom you are mailing to and that they
share your interests.

In addition, I've heard that some vendors who sell opt in lists are selling e-mail addresses for
persons that actually did opt in for any mailing list. Be sure to check referrals for anyone who
is selling you these lists.

I've also heard of people who will sign up for your opt-in lists just to get YOUR name to send
you e-mail about their offers! Many times they create false e-mail accounts and set up an
e-mail responder to send you back information, or to add your name to their e-mail
marketing campaign.

So, the bottom line is you must be very careful about using these lists, but if you do find a
good list or can build your own opt in list, it can be a gold mine for your business.

Load your wallet: Click here!

Purchasing mailing lists

Of course if you're in a hurry to build your client list, purchasing a mailing list is a great way
to build your customer or prospect list fast. Mailing lists are usually sold for a set price per
thousand names, usually about $25 to $100 per thousand (CPM), depending on the the
quality of the lead, how old the lead is and what what format you choose for your delivery.

Most all leads come with a first and last name of course, and then one or more of the
following options:

·Some leads come with addresses only.
·Some leads come with phone numbers only.
·Some leads come with e-mail addresses only.
·Some leads come printed on labels, ready for you to attach to your brochure.

Remember, you can use these labels one time only so be sure to make them count!

Other leads come on a floppy disk so you can export them to your database or contact
manager and print out the labels as many times as you like. If you want to get real value out
of the  names, your best bet is to get them the e-mail addresses so you can send more than
one message to the prospect, very inexpensively.

The main cost differential here is the better the lead and the easier it is to close the prospect,
the more expensive the list will be to you.

InfoUsa: Click here!

Opt-in lists - join an opt-in list.

If you don't want to spend money on the qualified leads, you can join opt-in lists. Opt in lists
work because they allow you to advertise to others who have agree to read your ads if you
read theirs! Links2u is a great place to start building a customer list. It's one we use to not
only learn about other programs, but to build our own mailing list.

Please visit this site, and let them tell you more, as there are a lot of options with this
program. But here are the basics. The system allows you to:
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·Post your site on other reciprocal websites.
·Send e-mail to all new members of the service.
·Send targeted e-mails to specific demographic audiences.

Here are a few sources of leads:

Links2u: Click here!

Again, your goal is to combine many different tools to collect names and e-mail addresses of
people who are interested in what you have to say!

Now on to setting up your computer to accept orders via the Internet!

Setting up your web site to accept orders!

(Excerpts from: "Using computers to Automate your life," Book)

Now that you have automated all of your personal tasks, let's talk about putting your
marketing plan on auto pilot to save time and create an explosive growth in sales. Actually,
we'd better make sure you're ready for the business once it comes through the Internet, so
let's talk about accepting payments automatically via the Internet first.

Let's start out by talking about accepting credit cards. You need to know foremost that it is
so very, very important to the success of your business to be able to accept credit cards and
bank drafts on your web site. Statistics show you will sell 65% more product from your web
site if you do accept credit cards. We cover this topic extensively in another chapter in the
book, and in the interest of saving space and paper we will not insert the entire chapter here.
However, we do want to make a few very important notes on the following options all the
same.

- Accepting credit cards.
- Accepting electronic checks.
- Accepting additional forms of payment.

Accepting payments over the Internet...

If you want more sales with less hassles, it is very important for you to automate this
process. There are many ways to accept payments over the Internet, some more expensive
than others and some more complicated than others. You will want to review the chapter on
building your own web site for more detailed information, but here is a summary of the
process and your goals for setting up an e-commerce based web site.

First, the process is as follows. The customer visits your website and reviews what you have
for sale. The customer then chooses items he/she wishes to purchase, and places them in an
electronic shopping cart. The customer can then add or remove more items from the
shopping cart until they are ready to check out and pay for the items. This is called the check
out procedure, just like what you do when you go shopping at the supermarket.

Now the customer provides information to the website such as

·Customer name / Phone #.
·Billing Address of customer.
·Shipping address of customer.
·Shipping method - overnight, 2nd day, ground, etc.
·Payment method - credit card, electronic bank draft, etc.

At this point, all taxes and shipping expenses are calculated. Next, an electronic invoice is
generated, sent to both the vendor (website owner - you) and customer via e-mail. Payment
is collected via credit card or electronic draft check. Once the payment has been deposited in
your account and verified (to protect you), the product is then shipped to the customer. In
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the case of electronic draft checks, the product may not be shipped to the customer until the
check has cleared the customer's bank and been verified as being officially deposited in your
bank account.

All in all, the system offers a great amount of flexibility to both buyer and seller and makes
buying and selling products and services an effortless task.

Of course there are additional benefits to operating your store on the Internet and being an
IBB (Internet based business), but one of my favorite concepts I often point out to people
who tell me they want to open a second, third or fourth store location is this: "Why open
another brick and mortar store when I've shown you the costs and benefits of opening a new
location on the Internet?" This statement alone sells more web sites than any other, and it
even convinces some people NOT to open a retail store!

(Please review the book on e-commerce for a full review of the benefits.)

The basic benefits of e-commerce are:

·Customers can shop 24 hours per day.
·Customers can perform complete research on products.
·Customers can print out specifications and compare with other manufacturers.
·Customers can save money by not paying sales tax (depending on state laws).
·Customers can shop from the warmth and comfort of their home or office.
·Vendors can offer convenience, product information, and great prices.
·Vendors can offer a wider variety of product for sale.
·Vendors can drop ship products.

Again, because the Internet is a relatively new concept to most people, for these benefits to
be realized, you need to be able to make it very convenient for them, particularly when
talking about how you accept payments for your products.

Accepting credit cards from your web site. 

There are many ways to accept payments via credit cards from your web site, besides setting
up your own merchant account, and they are listed below. If you would like to know
specifically how to set up a merchant account, send me e-mail request now, and I'll send you
the information via e-mail. It is a complicated process, and the details can change quickly, so
we would prefer to send the latest, greatest information via e-mail when you request it. Just
send e-mail to: jddavin@mynewoffice.com and enter "merchant account" in the subject line.

Accepting checks over the phone:

If you don't understand accepting bank drafts, keep reading. If you'd like to be able to accept
bank drafts, just visit http://www.checkman.com

Just know that it's easy to accept checks without actually seeing your customer. Anyone with
a copy of CheckMAN!", a computer and a printer can legally accept a check via Phone, Fax,
Email or the WWW! It's now Faster and Less Expensive than you would ever think! We have
been successfully accepting this form of payment with tremendous success! Say Good-bye to
the high credit card merchant account fees! With CheckMAN!", you will have absolutely no
recurring fees, or monthly charges! Your only other expense EVER will be to purchase blank
checks! (About 5¢ each!) With this State-Of-The-Art program you can even print checks
drawn on your own account ready to be signed made payable to who ever you would like.

The Internet is not the only way you can accept payments of course. The software also
allows you to take a check via phone or fax. All you have to do is ask the customer for the
information from one of their checks, including:

-The customer's name:
-The bank's name:
-The routing information:
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-The checking account number:
-The check number from the account:

Of course, do not forget the amount of the sale, including shipping charges and any taxes
that may apply.

Here is an example of how it works: You simply print the check from your computer onto a
laser printer, and deposit the check into your checking account! It s that simple! The
customer can even fax a voided check to you if that is easier for them. Here are a few words
of caution however: You may want to wait for the check to clear their account to protect
yourself.

Still, there are some major benefits to accepting checks this way. For one, it allows you to
make sales that you might not otherwise make, specifically to people who do not have credit
cards. In addition, the checks you print are also less expensive than accepting credit cards. I
ve used programs that cost as little as 3 cents per check! All in all, this is a good start for
anyone accepting payments for a product, via the Internet, fax or phone.

The only limitation of accepting checks is that you do have to wait for the check to clear at
the bank, which is particularly bad for anyone who wants to sell information or e-books via
the Internet, because anyone who wants to buy your e-book usually wants to read it right
now, and won't buy if they cannot have it in a matter of minutes or hours at most. For selling
e-books and such, you need a better solution, and it's called Clickbank.

Accept payments via Clickbank 

Clickbank is probably the fastest and easiest way I have found to quickly and easily sell your
products on the Internet, especially if you are:

1. Not wanting to set up your own merchant account
2. Wanting to sell information based products (e-books/e-zines).
3. Wanting to set up an affiliate based program to allow others to sell your products.

ClickBank is the online billing and marketing solution used by thousands of web businesses
that deliver unique products and services over the Internet itself (via web pages, files, or
email). Their payment technology lets any web business (a seller) automatically pay sales
commissions to any other web business (an affiliate) that links a paying customer to the
seller.

Clickbank bills the customer, pays the seller, and pays the affiliate. All in all, Clickbank is an
easy to use, easy to promote service. What that all means is that if you want to pay
someone to sell your products for you and you want to let someone else collect the money
for the sales, track the commissions and send out the checks to both you and your sales
people, Clickbank is your vehicle.

In my humble opinion, it is the easiest way to sell items via the Internet, if you don't mind
paying a slightly higher fee per transaction. But the simplicity of the program and the
opportunity to have others sell your products for you make it an easy selection for many
Internet marketers.

Of course there are additional programs out there that offer this service. If you're interested
in more information about allowing others to sell your products, send me e-mail and I'll send
you an update! Just send e-mail to: jddavin@mynewoffice.com and enter "reseller info" in
the subject line.

Accepting payments via Paypal

Paypal allows Internet users with an e-mail address to send and receive money electronically
through the Internet. The program is free for non-business entities (at the time of this
writing) and charges a small fee for business users. This program is truly useful for anyone
who wants to pay a bill, send money to a friend to pay for a movie, accept money for a sale
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or any other need for transferring money.

If you sell subscriptions, you will find this program especially useful. The program even
allows you to collect money for subscriptions, and generates names and passwords for your
subscribers! With a little work on your end you can set it up so it's all automated and a hands
off, no labor operation.

Not only is the program a great concept, but I also believe the company is an example of an
aggressive and progressive marketing concept. The company is experiencing tremendous
growth, with this main concept: Instead of spending millions of dollars on advertising, they
pay for referrals, plain and simple. They start out by paying the person who referred the
customer $5.00 and they pay new customers $5.00 to sign up, so everyone wins.

These costs are well below the standard costs of customer acquisition today and they are
signing up people like crazy. When I talked to customer support at Paypal today, they
mentioned that they had 4,000,000 users after being in business for just a few short years. I
said FOUR MILLION USERS! That means the program will become a standard in the industry.
In fact, they are even one of the few Internet companies that plan to actually have an IPO
this year, this week as a matter of fact.

You can sign up for a Paypal account here.
https://secure.paypal.x.com/cgi-bin/webscr?REDIRECT_URI=/refer/pal=jddavin@yahoo.com

Those are just a few options for completing the sales transaction via the Internet, but here
are a few more ways to complete the sales transaction on the Internet.

More options for selling your products:

Here are a few more options to simplify the ordering process.

1. Hire someone to do it for you. However, you'll have employees and the responsibilities
that come with employees. I've been an employee and employer (20 years), so I see both
sides, and this is not my best option.

2. Contract with a company for the entire fulfillment process, from answering the phone to
taking the orders, to packing and shipping the product (or drop shipping the product) and
more. There are plenty of companies that will do this, from start to finish.

3. Opt for the affiliate based marketing plan, which we will explain in detail. Affiliate based
programs are the most exciting, cost effective, easiest way to sell products on the Internet
today.

Let's review these three options. Of course the very best option is to take orders from your
customer via an e-commerce solution on the Internet, and let the computer do all the work.
The customer simply pays via credit card and you keep all the profits.

However, the world is not always perfect, and the customer may not always be willing or
able to pay via credit card or at least not on the Internet. Or you may have a more
complicated product to sell that requires contact with a person. Thus, you may want to offer
the customer a solution that allows them to talk to a live person to close the sale and take
their payment. You ll still get the sale, you ll just have to either be flexible with your
schedule and be available to talk to the customer whenever they want to talk to you and give
you money. Or you can earn a little less money in the process and hire a professional service
to take the orders for you.

Personally, I prefer the latter. I am the kind of person who loves to talk, which would keep
me from writing books and making more money, which is bad. So, if you love people, are a
great salesperson and don t have other projects going, by all means offer a phone number
where they can reach you and personally take the order! You ll have fun, close the sale and
perhaps make a new customer or friend for life!
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But if you're like me, and you want to spend your time developing a product and let someone
else do the work of selling, collecting the money, shipping products, taking care of warranties
and paying commissions, here are the options.

Hire an employee to take your orders...

This is the most complicated option, and you should contact someone at sba.gov or score.org
to explain the benefits and responsibilities to you of hiring employees. It's a major job to
have employees with the responsibilities of taxes, scheduling, training and more, but it is the
only option for some of you.

If you go this route, you ll want to set up a script for the person answering the phone for
sales and show them the ropes for the tasks you expect them to perform, such as answering
the phone, taking orders, accepting credit cards, making deposits, shipping products, etc.

We would then also have to open a lot of discussions of taxes, outside VS inside salespeople
and more, but that's all we'll say about employees for now, because this book is oriented
toward using technology for small businesses rather than about running a business, and we'll
focus on other options.

Finding a company to take your orders...

Your first other option is to find a company who will take care of all the fulfillment tasks for
you, such as answering the phone, taking orders, accepting credit cards, making deposits,
shipping products, etc.

You may make less per sale, but if you're good at marketing or coming up with new products
and services, this may be a good option for you.

First off, you ll need to interview different companies to see which one can offer you the best
services at the best prices. Here are a few things for you to consider.

Make sure the company offers an incoming 800 number, which the company will probably
already have. They'll simply set you up with an extension off their 800 number, that will look
like a private line to the customer.

Next, you'll have to set up a sales pitch script for the person answering the phone for sales.
Make sure you role play as the customer as a test, to make sure the salespeople are
knowledgeable about your product, and competent to represent you. You may even want to
call in and make an order without the them knowing it is you, to see if they're doing a good
job of representing you and your products.

You'll need to offer adequate training so that they know enough to talk intelligently about the
product and to take the order, but not enough to say the wrong thing to lose the sale or send
you to litigation for misrepresenting your product or service. Instruct them to tell the
customer they are only here to take the order, and if the customer has questions before they
order, they need to view your website for the information they need, or they can contact you
via e-mail or your phone (if you wish to offer that option).

Next, you'll have to go over pricing, ordering and payment information. You should be able to
accept Master Card, Visa, Discover and bank drafts, as we've already discussed.

Top ways to promote your website off the Internet.

Here's a quick list of simple ways to promote your website off of the Internet, followed by
more complex marketing tools, complete with explanations.

1. Place your website address on your letterhead.
2. Place your website address on your business cards.
3. Join a referral group in your community. Referral groups are (get data from your website.)
4. Run small classified ads in the local penny shopper or advertiser.
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5. Write a weekly article or series for the local newspaper or special interest club.
6. Give a presentation at a local group or special interest club.
7. Become a guest speaker on a local radio show, and talk about what you know!

If you do decide to use one traditional marketing tool, be sure to check out this resource!

Classified ads in the newspapers and magazines.

One of the best ways to get the word out is still to spend a bit of money and place display
ads in the papers and magazines, or better yet, small text based classified ads in local
newspapers or penny shopper type of community newspapers. Try to get your best value and
do it quickly by making one call to one vendor.

Place your ad in thousands of newspapers across the country for one LOW PRICE!

Other ways to find the newspapers to advertise in:

Gebbie Press

If you wish to look up the magazines one at a time, another great source is Gebbie Press,
which provides a list of America's newspapers and magazines broken down not only by state,
but also by industry and other categories!

My advice is to visit the public library and find this book instead of spending the money on
the programs you see late at night on television telling you they have the lists of thousands
of newspapers. They may be marketing guru's but I ordered the package and was not
impressed. It looked like they had a copy machine making copies of the book and forgot to
put the papers straight in the copy machines. All you get is a name and a phone number and
that's not enough. Just a personal opinion, it's simply not worth the money unless you
cannot get to the library or they don't have the Gebbie Press book at your public library.

National Mail Order Association

If you also decide to utilize direct marketing tools, be sure to visit The National Mail Order
Organization. They have all the information you'll ever want related to direct mail campaigns,
including mailing lists, mailing materials and more.

http://www.nmoa.org

Standard Rate and Data Services (SRDS)

If you do wish to use standard media, please check out the useful data at Standard Rate and
Data Services (SRDS), which will include sources and rates for most standard mediums.
These standard mediums are magazines, newspapers, television stations and more.

http://www.srds.com/index.html

Starting with the basic business tools everyone needs.

You may not decide on a specific product or service to sell right away, so let's start out with
some basic business tools you'll need to start your business, regardless of what you sell. Of
course you need a business plan, financing, etc., a but we'll talk about those things in the
book on starting a business. Right now we're talking about things you may not have thought
about for marketing your business and website.

Important:

We'll be sure to continually add more business tools to this book over time, so be sure to
download new versions of our new book periodically so you always have the updated
information.

The Basics:
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Before you start, you certainly need to make sure you review our check off list for the
standard business tools such as matching business cards, envelopes and letterhead as well
as a fax machine and other essential tools that any salesperson will need.

Click here for a checklist of items you will need.

Even if you're marketing on the Internet, you'll still want to be able to hand out a business
card now and then, or fax a proposal to a customer that does not have access to the
Internet. Not everyone uses a computer, even in this day and age! Even so, it is a given that
a website is the most basic tool you'll need to build a huge customer base for your services
well into the future, where everyone will use computers and the Internet, even if they don't
know it now!

Because you've already read our preceding books, such as our book on how to build a web
site, you should be able to build at least a very basic website inexpensively to test your
market and your business plan. Here is a great source of web site templates to save money
and time.

Be sure to go over the web site checklist on what should be in a website and make it an
e-commerce enabled site if you plan to sell anything directly on your website.

Target Marketing and automating the process:

Why must you target and automate your marketing efforts? Primarily because Internet
marketing is not as expensive as other marketing mediums. They may also think just having
lots of people on their mailing list is good, that it will generate income. Not true, and more
importantly, time is money. In addition, keep in mind what you may be losing in terms of
time with your family or income you could be making doing something else that paid real
income.

But targeting your market important on the Internet for two reasons. First, you have the
opportunity to save money by marketing to the exact demographic profile that will be
interested in your products. Second, there are more dire repercussions to marketing to the
wrong markets, particularly with e-mail that can be considered spam, as mentioned above.

Here's a good example of advertising in the wrong place at the wrong time I saw an
interesting commercial regarding beer the other day. The advertisement says basically, "Who
ever told you drinking would never get you anywhere was wrong". The commercial went on
to state that you can win a free trip to a concert by buying their beer in a drawing. Because
this is a commercial during a football game on television, a recovering alcoholic may see the
ad, and the people watching the football game and society say its acceptable. However, if
you ran that same ad in a Newsgroup for recovering alcoholics, you'd be thrown out of the
discussion and flamed to a crisp.

The bottom line is marketing to the wrong people is almost as important as marketing to the
right people. Along these lines, many people think that Internet marketing is not as
expensive as many other mediums, but it's still expensive, especially when you combine your
time into the equation. Be sure to make the most of your time and your money, because
time is money. If you spend 20 hours marketing on the Internet when you could have gone
out and worked on another job, that's money out of your pocket.

So we come back to the real key for effective Internet marketing, which is to advertise to
those who want what you have to offer! That means you will do research on who will want
your product, who will have disposable income to purchase your product, and who is
economically efficient to reach with your advertising dollars.

Always remember, your main goal is to build a targeted prospect and customer list and then
to market to the list regularly and effectively. If you're buying customer lists, be sure to be
very specific in your criteria. For example, if you're selling online computer training, a good
place to start may be with managers of large companies or school administrators, or such
similar demographic.
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Another best bet is to advertise in trade magazines, which are magazines specific to your
target audience. A great source for trade magazines is http://www.tradepub.com. You can
even subscribe for many of these magazines on-line while you're at the site if you 're
interested in the magazine. If you need a sample copy, try writing to the company for a free
issue. Be sure to explain that you are considering advertising in their publication, and ask
them if they can send you a complimentary issue.

If that does not work, visit your local public library and see if they have a copy for you to
read. The bottom line is marketing is expensive, so use every dime and every minute
carefully and deliberately.

We don't believe in spending hundreds of thousands of dollars in advertising on the Net, and
we'll show you how to market your products successfully and inexpensively too!

So, at this point we are going to go through some of the basic, well known ways to market
on the Internet. Towards the end of the chapter we will introduce you to tools that are the
cutting edge of technology that will generate real income for you for years to come.

Just write this down for the quiz at the end of the book.

Back to question #1 -what is your main goal in marketing on the Internet?

Answer:  Your main goal is to acquire as many customer names and e-mail addresses as you
can, so you can create relationships with people that last for years and years! If you can
remember that and implement all of these ideas, you will be a very successful Internet
Marketer!

Getting traffic to your site for sales and collecting e-mail addresses for your newsletter!

Getting traffic to your website is the most important task of the day for the success of your
website. Without traffic you have no prospects. Without prospects, you have no customers.
Without customers you have no sales. Without sales you have no profit. Without profit you
have no website. You get the point.

There are many ways to get traffic to your site. Some tools are better than others and some
tools simply don't work anymore. Gateway pages are examples of a tool that does not work
today because the rules have changed. Gateway pages were the hot marketing tool only six
months ago because they allowed you to basically make copies of your website and post
them to the search engines more than once. Well, the search engines figure this out  with
dire consequences to those using these tactics. Now the search engines simply may not post
your website at all if they find you using this trick. As we say, the search engine business is a
science and a mystery all at the same time, so you 'll need to explore other options besides
just submitting on the search engines.

Along these lines, your marketing campaign must be a combination of many efforts, not just
one of any kind. You will pick up a lead or two here, a sale over there. It takes time to build
a good marketing campaign as it does a long time to build a good customer list. Make a plan
and work the plan. We'll outline a plan later in the book.  For now, here are a few tools with
which you need to familiarize yourself. For now, here are a few tools you need to familiarize
yourself with.

Search engine submittal software/sites

Search engines (directories) are tools that that help users find your website. They present
your Internet Website according to the words the user types in as key search words. Once
the customer hits enter, the systems comes up with a list of all links related to they
keywords they chose. At that point, the prospect can then click on each link and visit that
respective site.

Examples of search engines (directories) are http://www.yahoo.com, Dopile.com,
google.com and http://www.altavista.com
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Because your goal is to make sales from traffic (users) to your site, it is imperative that you
register your website correctly and often in the search engines.

However, it can be very difficult to get a high ranking because there may be millions of
related sites on the Internet that sell office supplies, for example. So you must take time to
analyze your website and the way you build your website to maximize your ratings in the
search engines.

Some considerations are:

Description - the description of your website.

·Key Words -the words that best describe your website.
·Meta Tags -groups of words or phrases that are related to your website.

Of course you can pay for hits from most of these services, but you should always start by
submitting your website to the search engines with the goal of having your name come up
high in the listings.

Note:

I am in the process of working with a major search engine submittal service to provide a
regularly updated summary of how search engines work and what to do to get your site to
the top of the search engines.

But for today, I will provide links to 3 or 4 websites that are experts in the field, and we will
review a few services and software packages to get you started. Just know this: To be very
good at positioning your site at the top of the search engines, you must study it like a
science. The rules for success are very dynamic, changing daily and it's a constant job to
keep learning to stay abreast with the changes in the rules.

Sometimes it is best to pay someone to get you to the top. Even though you can personally
and manually submit your website to the search engines, we advise that you pay someone to
perform this service or utilize an automated software package or service to help you.

If you decide to do it yourself, we are very happy to suggest Proboost and Submitwolf for
your submittal solutions.

Proboost is an automated, online search engine submittal software package. There are many
more programs you can use, and we will keep reviewing them and adding new ones to the
list, but for now, this is the package to use.

Just remember that some of the top search engines do not accept submittals from these
services, so you will still be best off to submit your site manually. As we've mentioned,
Yahoo.com is one of the hottest and most used Internet Directories, and you will have your
best luck submitting manually to the site.  Another way to get your site in yahoo.com is to
submit to google directly as word has it Yahoo is actually using their system for their
directory listings.

Of course we still suggest that you still use some of the many available software packages to
analyze and optimize your website for key words, meta tags and descriptions. Here are a few
places to start!

PROBOOST - PROMOTE your business online!

Here's what Proboost has to say:

Let us promote your business on 1550 search engines and Yahoo!, generate perfect
Meta-Tags, link 400 sites to you and make your site Search Engine friendly to get you a
higher ranking. We even assist you with Live Consultants whenever you need help.

1. Rank higher on the search engines
Unlimited use of our Meta Tag generator to provide you with the best possible Meta Tag
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combinations-based on the latest formatting requirements and algorithms from the search
engines. Combinations are updated monthly and can even be e-mailed to your webmaster.

2. Get 400 quality sites linking to you!
Increasing your link popularity can dramatically improve your search engine rankings. Most
search engines use link popularity as a factor in determining your rank.

3. Keep selling 24 hours a day!
We watch your site every 30 minutes 24 hours a day! If your site is unavailable, we will send
you an email or page you via email so you don't lose sales!

4. Need help? Talk to live consultants
Unlimited free telephone support from our promotional consultants via our toll free telephone
number. We are the only promotional service to offer unlimited free telephone support.

5. Get listed on ALL search engines
We submit you to 1550 search engines and directories each month to protect your site from
being accidentally dropped by the search engines.

6. Stay search engine optimized and friendly
Our 'Members Version' Site Checker finds your site's problems AND tells you in plain English
how to fix them. The Site Checker is updated monthly to reflect Search Engine changes.

7. Chat with Web promotion experts
Membership to our 'Premium Support' chat room where our experts discuss the latest search
engine optimization techniques with our members.

8. Get your site submitted to Yahoo!
Our experts personally analyze, and submit your site to Yahoo! in the best possible category
based on our extensive experience with Yahoo!

Submitwolf Pro-

What is SubmitWolf?

SubmitWolf PRO is an easy to use, professional website promotional tool, which automates
the process of promoting your web pages on the Internet. It can dramatically increase the
number of visitors to your web site.

You may have the best web site in the world and offer the best products or services, but all
of that means nothing if no one knows about you or your website, which means they also
know nothing about your products.

When your site is competing with over 400 million other web pages, you need an unfair
advantage. SubmitWolf can give you that advantage.

Why pay a submission service to promote just a single URL, when for a flat rate fee, you can
own the software which many such services themselves use. In addition, you can submit as
many URLs as you like, at no extra cost. Incidentally, over 1000 world wide commercial
submission services rely on SubmitWolf technology. We recommend Global Promote

With over 1,000,000 copies downloaded, SubmitWolf is the leading submission program on
the Internet today

How does it work ?

We have spent three years compiling a list of 2500 search engines, and other sites, that will
display a link to your web site. We have selected over 1500 of the best sites from this list,
and automated the process of adding your link, by teaching our program how to submit your
information for each site.

You select the sites you want, SubmitWolf visits each one, fills in, and submits the request
form. It does this in exactly the same way as if you did it manually using a browser.
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To add your link to 1500 sites by hand would take months of your time, with SubmitWolf, the
same task takes minutes.

Sounds like a good exchange.. my money for their years of experience and skills.

John Davin

Free analysis of your website positioning on the search engines

As we've mentioned, this business of placing high in the search engines is like a mystery
story and a science all put together. It's a full time job to keep up on the rules and nuances,
let alone apply them. So, we've found a few sites that will help you along with the process,
but actually rating your website and your placement in the search engines, for free!

We have 2 different services you can use to analyze how to improve your site.

Hitbox

Please visit here to for a free description of how to maximize your search engine results, and
to analyze your existing key words, meta tags and description! This is a service of hitbox at
http://www.hitbox.com

Positionagent

Position agent is a very similar program. Review both programs, and choose the one you like
best! Click here or visit http://www.positionagent.com to start this service.

Pay per visitor search engines

Overture.com is one of my favorite pay to play programs. Simply stated, you pay for visitors
to your site. Is this a good idea for you? Only you know your expenses and cost per
customer and sale, but for the average company, this is a very cost competitive if not
inexpensive way to capture targeted customers.

Here's what Overture has to say about its service!

List your Web site, products and services on Overture to get  targeted, cost-effective traffic.
Overture provides the most cost-effective ways to drive targeted traffic to your Web site and
promote your products and services. Increase your site  revenue with a variety of advertising
tools that help you effectively target consumers and businesses.

List your Web site on the Overture Web Search engine and drive targeted traffic like you've
never seen before. With over 150 million searches per month, Overture will put your ideal
customers right smack in front of your listings. With Overture you have complete control
over your listings.

Please visit here to sign up today! overture.com

Banners - what they do, how you use them and how to create your own!

Banners are images (ads) that are placed in a website for marketing purposes. A great
example is the user who is viewing a website about computer software and happens to see a
banner for a new software package flashing at him. It may offer a great price or free
shipping, so he clicks on the banner with his mouse. Once he clicks on the banner, he is
taken to the website for that store and can learn all about that product.

You've probably seen banners on the big Internet sites, and it's very easy to see why they
do. Basically, they work! Of course you need to design the banner first, and then you have to
decide where to post and exchange them, but we've found two sites below will help you
design your banner and help you place them. These are great resources!

FREE BANNER AD CREATION SERVICES ARE AVAILABLE!
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Here's a great directory of these services!

http://www.bxmegalist.com/Free_Ad_Creation.htm

If you need a logo, I suggest you visit this site.

Banner Exchange Programs:

Another tool for driving traffic to your website is to exchange banners with other websites.
It's a simple concept, all you have to do is agree to place a banner on your site in exchange
for one on their site!

If worked correctly, banner exchange programs can provide a good source of traffic to your
site. One of our favorite sites is Microsoft's banner exchange program. To learn more about
banner exchange programs, please click here.

 http://www.bxmegalist.com/Index.htm

Classified ads submittal Software/sites

Classified ads are always a hot topic in Internet marketing, but class is still out on whether it
is a viable marketing option. You've certainly seen the thousands of ads placed every day,
and you've probably posted a few yourself. Have you had any luck? Our experience has
found that if you don't have the right software or don't know how and how often to submit to
the classified ads sections, you're plain and simple wasting your time. You might as well be
fishing as working the net, period.

However, as mentioned, there are a few software programs and tricks of the trade that can
make classified ad submittals worth your efforts. We'll cover the tools you need to automate
the process, then we'll talk more about the process at the end of this section.

Classify 98  - Classify 98 is an automated submission wizard for classified ads. It has a
database of over 1300 classified sites and can submit your Ad to up to 350 Free Internet
classified sites within minutes. Manually, the same task would take days if not weeks.

Classify 98 is easy to use and your classified ads can potentially reach millions of people on
the net, with no additional costs to advertise.

Classified Submission Service

If you only have one or two Ads to submit and do not wish to buy the program, then why not
try our Classify98.com submission service.

Classified 98 Enterprise

Whereas Classify 98 is intended for personal use, the Enterprise version can be used to
submit Ads for third parties. It also has additional features such as Batch submit for multiple
add submissions

If you only have one or two Ads to submit and do not wish to buy the program, then why not
try our Classify98.com submission service.

The problems with classified ads:

Everyone posts to the classified ads, but few read them. Many Internet marketers simply
install robot software packages that grab the e-mail addresses from the list and ad them to
their list for spamming purposes. Others simply post their ads every 2 minutes with
automated software packages, so messages don't stay on the system for more than a few
hours, and most people don't have time to read them.

The good news:
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The people who do read the classified ads are the ones that don't know they don't work! That
means someone is still reading them, and if you write a clever and helpful headline and ad,
you might just get traffic to your site. In all fairness, what I meant to say was at least not as
well as other marketing tools like opt-in lists for sending out your own e-zine.

The newbies (new Internet Marketers) just might be your new target market as well,
especially if you're selling a book on how to make money on the Internet! In fact, all of
authors of the books I have read about Internet marketing say they use classified ads, but
they don't seem to want to admit it! This leads me to believe there really is a place for the
classified ads, you just have to be very good at learning how to market in them. Personally, I
believe that buying customer lists is an easier and faster way to build a list, and have given
up on these lists years ago. If money is tight, then by all means use the free classifieds
programs.

The bottom line is this. As with any marketing program, find a product that the customer
needs and promote it. Test the system thoroughly and if it works, continue, else stop! J

One other classified ads group you might want to explore is advertising in FAA classifieds.
You can find the links at http://www.smallbizffa.net/ffa.pl?11887

Webrings

Webrings are exactly what they sound like. They are a ring of related websites. The goal of a
webring is to bring together people who have similar interests. Once you visit one member's
website, you have access to a list of other sites with similar interests, and you can simply
move from one to the next, without having to use a search engine. You can view them
randomly or in order. The best way to visualize this is to think of the front panel of a video
tape player. You have buttons you can push (click) to go forwards or backwards in the tape
(list of websites).

This system works very well for promoting your site to like-minded individuals, from standard
surfers to other web authors with similar interests. The main benefits of a webring is it is
usually free to link to them.

You can find a list of webrings by visiting this site.
http://www.webring.org/index.html#ringworld

Newsgroups

Newsgroups are free discussion groups on the Internet. Newsgroups allow users to "post"
and "reply to" messages from other users. Discussions can be on almost any topic you
desire, as there are well over 25,000 active groups on the Internet today.

Originally set up for Educational and Military use, newsgroups now cover any topic, including
business. You can market your products and services in the newsgroups, but you have to be
very careful how you go about it. Direct and blatant advertising will get you either kicked out
of the newsgroup or start a spamming war against you, neither of which you want. Just
make sure you don't promote your new book on Internet marketing in the dog obedience
group for example!

You must go about marketing on newsgroups slowly with a game plan in mind. Go to the
newsgroups first and see what messages are or are not acceptable on the message boards.
Read the faq file (frequently asked questions) to start of course, which will outline all the
rules of the discussion.

Next, hang out in the discussion section for a few days to read all the messages and get to
know the users and the style of the message board. Do they accept advertising? Do they
allow questions about your area of interest, do they promote business on this site or prohibit
it?

Then post some messages that will provoke discussion of your area of interest. 

Be sure to have a tagline at the bottom of your messages, so others can learn about what
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you do, and how to contact you. Here is a good example of how to do this.

(to:) Internet Marketing Newsgroup

(Message content)

Thank you for your help in the past with all my marketing efforts.

I also want to ask if anyone knows of an excellent program for webcounters for my new
book. I trust you all, so please update me with any tips, complete with links to the site!

Best regards,
John Davin

(Tagline)
John Davin -CEO of Davin Computer Systems, Inc.,

Get a copy of my newest book, Websites for everyone, for every need, in every price range!"
For more information, just send e-mail to jddavin@mynewoffice.com and enter FREE BOOK
in the subect line

Signature files

If you noticed, I included a signature file along with my message! This is a special tool that
most e-mail packages allow, and you should utilize them. You create a text file on your
computer with the information I included above, the part about being a CEO and that they
can get information about my latest book by  sending me e-mail.

As a matter of fact, I have sold copies of my book just by using signature files!
Click here to learn how to sell products with your signature file.

Many signature will include more or less, but here's what you can include.

·Name
·Address (if you like)
·City, State, Zip
·e-mail address
·Phone and fax numbers
·An e-mail responder for more information
·Website address with an active link to the site
·A bit about you and especially about whatever you are marketing.

Whatever you place in this file will go out with every message, so be sure not to forget that
you've placed it there when you send e-mail to your boss. He may or may not appreciate you
having another business, if in fact you do work for someone else and do have a business.J

Discussion groups

Discussion groups are similar to newsgroups, but they are usually not a part of the
newsgroup scene. Discussions are usually supported by a single website for the users of that
particular website. The discussion board allows people to exchange messages about  topics
related to the website. The discussions can also take the form of interactive messaging, with
threaded messages.  The discussion boards can still be an excellent source of information
and you can still promote your area of interest and your products if you work the program
correctly, with signature files and questions you ask that are related to your field of
expertise. If nothing else, they are a way to make new contacts.

Some discussion groups are e-mail based only. All you have to do is send e-mail to that
group, and everyone gets the mail! It does not cost one cent more to send the mail to
1,000,000 people than it does 1 person. It costs nothing! So, it's a whole lot less expensive
than snail mail (USPS) and a whole lot faster!

You may also want to explore the options of creating your own free discussion group at
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egroups.com. Your friends and family can join or un-join the group just by sending an e-mail
to the group to subscribe or unsubscribe, so it's on opt in list. They can also invite others to
the group by sending a referral message to friends and other contacts.

Postmaster will do the same thing for you, but with better tools for marketing purposes.
However, it costs more too. Please review the chapter on Postmaster here and make your
best choice for your needs.

Chat rooms

Chat rooms are locations on the World Wide Web where any number of computer users can
type in messages to each other (chat) in real time, creating an online conversation. Each
person has a nickname, and each message usually appears on an area of the screen next to
the user's nickname or handle so everyone knows who is chatting. 

Most chat rooms have a particular topic (which you are expected to discuss) but there are
some that are purely for meeting other people for fun. In fact, most chats are set up for fun,
but some are used for business meetings or to train and motivate downline teams.

If you wish to set up your own chat room, you can set them up through the Internet/IRC, or
you can create your own on a private website. Bravenet offers such a program, as well as
other discussion boards. You can visit them at http://www.brave.net.com

The IRC chat is an example of chat rooms that is grouped with thousands of other chat
rooms, so it's usually very easy to find a group (chat) that is chatting about your area of
interest. You can download the software here!

http://www.download.com - then do a key word search for irc.

Press Releases

If by now you've developed your website, implemented these tools and have had visitors to
the site to test it and you're happy with the results, it might be time for a press release to let
everyone know about your new site. If you have newsworthy information about your
company, a well written and placed press release can get the information to the masses
quickly, efficiently and effectively. If you work it right, you can get this publicity all from one
source as well!

Here's a sample press release.

To:  Local newspaper editor (include person's name if you have it - call them to get it!)

From: you
Date: xx-xx-xxx

Date For Release: Immediate (or whenever you want it to be released)
Topic:    John Davin opens new on-line computer store!

Press release:

Enter information about yor press release here. And where to find your web site and your
newsletter!

Heres a bit of information about INB, the Internet News Bureau.

If you need help with your press release, there are many sources on the Internet where you
can get help. Internet News Bureau offers an array of services to meet your press release
needs. Each press release we distribute is posted to their Recent Releases web page for two
weeks and permanently added to our searchable archives. In addition, all press releases
distributed by INB are included in the INB Newsletter, which reaches more than 2,000 end
users in addition to their subscribing journalists.
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Not sure how to write a press release? Utilize their Press Release Writing Services and
have your press release written by an experienced media relations professional.

Press Release Distribution Services -- For a set cost, INB will distribute your release to our
A-List, which consists of more than 2,300 journalists who have subscribed to receive
Web-related news tips.

For another fee, they will send your A-List release to Targeted Modules of your choice. These
modules reach hundreds of journalists who cover specific topics and industries such as
business, finance, arts, politics, music, software, entertainment, travel and more. Or, you
can send your non-web related press release to Targeted Modules as well, for a fee.

You can also make an impact with journalists in the UK and several non-English speaking
countries via INB's International Services. Our International Partners translate and localize
press releases into their native languages, and distribute them to their personal media
contacts.

Increase your release's effectiveness by including your company's logo on the full text of the
release.

Click here to visit Newsbureau's website for more information and pricing.
http://www.newsburea.com/cgi?7352

Capturing names from visits to your website

Personally, one of my favorite yet newest sources for leads is capturing leads from visitors to
my website. I've recently started to focus on this effort, and will outline the goals and tools
below. Keep in mind one program may work for one site but not another.

LeadSpinner is an excellent automated software for capturing names and e-mail addresses.
The system works well because as soon as the visitor hits your site, the page loads and then
a small window pops up and asks them if they mind if the site logs their visit and if they
would like to receive more information in the future. Most people will say yes, if not just to
get rid of the window. Here's a description of LeadSpinner from LeadSpinner.

Gather customer leads and build your mailing lists - ethically and easily!

Lead Spinner is the perfect Web site tool for gathering the email addresses of your visitors.
When potential customers visits your site, Lead Spinner greets them with a message asking
permission to log their email address. This information can be used by you immediately to
contact that lead, add them to a mailing list, or any of a number of other important
marketing possibilities.

Customized forms for capturing names and e-mail addresses.

Most of the other tools use a more subtle approach. I use a form to invite visitors to join my
free newsletter. I tell them a bit about the newsletter, how often it goes out and what we talk
about in the newsletter. Once I have their name and e-mail address, I plug it into
post-master and away we go! I'm set to send them 52 pre-written messages over the next
year about my business. It's all done automatically while I sleep as a matter of fact, and the
customer never knows the difference! Visit the section on forms here to learn more, or visit
http://www.freeforms.com to create your own forms!

Many web site programs have these forms built in with the price of the web site, such as
guest books and comment forms. Here is an example.

I also use the egroups discussion logo on my site for other reasons. If I want the group to
lead a discussion, I simply create a free discussion on egroups.com and provide a link to the
site to join for free. Users can subscribe or unsubscribe on their own, and I just sit back and
throw out a few messages to keep the group going now and then, along with a few
promotions for my current products and services.
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All three programs work great, you just have to decide how aggressive you want to be in
capturing names. Some people will not mind and others will be upset that you bother them
with pop up windows. Your site type will determine if this is appropriate or not!

We'll talk more about forms at the end of the chapter and why they are so important. Just
remember the recurring theme of this chapter is to get more leads - specifically names and
e-mail addresses!

Using forms to get data from the customer -

Again, this is the ultimate goal of a website. A form is the most important element of your
website is if it accomplishes your goals. If you're in business, your ultimate goal is to get
information from a customer, and a form is the only way to go!

Since you're still reading, your goal must be to do one of the following:

·Feedback forms
·Registration forms
·Survey questionnaires
·Membership and subscription forms
·Employee applications
·Purchase orders
·Internal corporate communications
·Requests for further information
and much more...

An expanded goal for a website would be to provide pictures and information about your
product, answer any and all questions about the product via a form, close the sale, then get
any and all demographic information you can from the customer for future marketing and
sales purposes.

Forms can be very complicated if you don't know how to use them. You may opt to write
your own forms in Publisher or another editor, or hire a programmer to program the scripts
in Java or Pearl, but for many of us, a free, simple service like http://www.freeforms.com will
fit the bill. If nothing else, it's a great way to test your ideas for forms without heavy duty
programming!

What the company says about freeforms.com

This is the best and the only place for free-forms. You are invited to create, design, store and
publish free-forms here. Free-Forms provides an automatic DATABASE for customized forms.
This is the place to create, store and distribute forms over the Internet. It is FREE, EASY and
LIGHTNING FAST. So, How does Free-Forms engine Work?

No programming or HTML skills needed!

With Free-Forms engine , you can create almost any type of form to manage information on
the Internet, particularly the items above that we took directly from  their website.

Once you have completed your form design, the Free-Forms engine will AUTOMATICALLY do
the following:

·Build a database for your form
·Publish the form over the Internet
·Store data filled by respondents
·Let you retrieve the data in one or more of the following ways:

Automatic return of the filled form to your E-mail address.

Query filled data through your Internet browser.

Download the data into an EXCEL or ACCESS file.

MyNewOffice.com - Marketing tips!

file:///C|/ahomepages/mynewoffice/list_marketing.htm (28 of 36) [12/21/2003 9:43:43 AM]

http://www.free-forms.com/


We agree. This is the best and the only place for free-forms. You are invited to create,
design, store and publish free-forms here. 

Here is an example of a form you can use to invite people to join your newsletter.

Thank you for joining our free newsletter on business tips using the Internet. We will add
your name to the list automatically, and you should begin receiving your newsletter in 1-5
days.

Thank you! John Davin

Please provide the information below:

First Name:
Last Name:
Address:
City:
State:
Zip:
Phone:
e-mail address for newsletter:

Would you like us to pass on this newsletter to 5 of your friends?

[ ] Yes, please pass on this newsletter to these 5 friends!

Friend # 1 e-mail address:
Friend # 2 e-mail address:
Friend # 3 e-mail address:
Friend # 4 e-mail address:
Friend # 5 e-mail address:

Dear {first name}

I saw this free newsletter on the net and thought you'd love it. Please send e-mail to
freenewsletter@mynewoffice.com to subscribe!

Have fun and enjoy!
(your name)

Now, you might be asking, "Why do we want these names?". Good question, and I'm glad
you asked! This is the most important section of the book as far as marketing is concerned.
You must create and send out an e-mail based newsletter on a regular basis to keep in
contact with your prospective clients to explode your sales into the next world!

Your newsletter via e-mail solution - equals increased sales!

(Creating your own free e-zine/free newsletter!)

We're backl to your newsletter. As we mentioned, the benefits of a newsletter are
tremendous. You can keep in touch with your prospects while presenting information about
your company or products and services. It's the most powerful and least expensive way to
keep in touch with your customers. Newsletters, if done correctly, also have very high
closure rate for sales. Best of all, a newsletter can be very quick and easy to set up and
administer. Every company really should have one.

To add members to the list, all you have to do is enter the name and e-mail address of
interested parties in most e-mail software programs, tell the system that they are a part of a
particular group or distribution list and they're in. You can also allow the members to
subscribe and unsubscribe automatically. More about that in a bit.
The next step is to simply send e-mail to that group whenever you have an announcement or
newsletter to distribute. Everyone in the group gets the mail automatically, and best of all, it
does not cost one cent more to send the mail to 1,000,000 people than it does 1 person. It
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costs nothing!

You can set up a discussion room for your customers or for your group to discuss your
favorite topics. One of my favorite free programs for doing this is yahoogroups. Just visit
www.yahoo.groups.com and in about 10 minutes you can have your new discussion set up
and waiting for messages. You will be the moderator for the forum so you are the one who
determines how the group works. You can set up the system so that you are the only one
who can send messages, or you can invite everyone to join the discussion. You can even add
an event calendar to the group for scheduling of related events and a section on the board
where you can post files for downloading.

Yahoogroups works fine for most needs, but if you're really interested in the best solutions
for a newsletter or and a marketing program, keep reading.

ProAutoResponder - what it does to automate your life.

ProAutoResponder is probably the easiest, most professional way to create, build, maintain
and promote your product via e-mail, ever, period. Again, the main benefits of
ProAutoResponder to me is that the system does not use my e-mail server, and I can quickly
and easily share my e-mail campaigns with others users! Once again, the customer will think
it is your campaign and you will get the profits from any sales! Too simple, too cool!

Just visit ProAutoResponder and compare the options.

And take a test drive here.

Another program I also use is Postmaster, which has similar options, and a few additional
options and benefits. There are a few major differences between ProAutoResponder and
Postmaster, as listed below.

1. ProAutoResponder is mainly used to send out information (ads or e-zines) via e-mail for
your marketing campaign.

2. ProAutoResponder sends all messages through it's own Internet system so you dont have
to deal with sending them through your e-mail system.

3. ProAutoResponder allows you to share your campaign with others, your downline for
example.

4. Postmaster also offers a contact manager with tickler system built in, which you may need
if you do a lot of follow ups via phone.

5. You purchase the Post-Master software up front but can pay a small monthly fee for
ProAutoReponder.

Post-master - what it does to automate your life.

As I've mentioned, one of my goals in life has been to organize my customer list and
automate my marketing campaign with a newsletter and tickler system.

·Names
·Addresses
·Phone numbers
·E-mail addresses
·Birthdays and special events
·Personal information, such as names of spouse, children etc.
·When I should follow up with the prospect with a letter
·A chronological list of when I talked to the customer and what we discussed, going back in
time as long as I wish!

A few months ago, I discovered a program called Post-Master. Post-master is my dream
come true - an automated marketing system, including an address book, tickler system and
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an automated e-mail responder, which is in effect my new, automated newsletter or e-zine!

I enter all the information about the customer one time, and it's there forever. If I can't
remember how to spell a contact's name, I simply enter the first few characters of their last
name or e-mail address, and it pops up with all the names that start with those characters.

There are certainly many contact managers available today, but the benefits of this  program
is the fact that I can then sort or search by most of the above fields and market to each of
those sorts or searches via e-mail and my e-zine, or e-newsletter!

Here's a summary of the program,  and we'll talk about the e-mail e-zines at the end of the
review.

The address book:

The address book tracks all of the details as mentioned above for addresses and phone
numbers, etc. If I'm not at home with my computer but need to work,  I set up my computer
at home for remote control, so I can call my computer via modem and then I can access the
information from my computer at work! If you choose the Internet based version, you can
access your information from any Internet ready computer. What a time saver and
convenience if you travel!

The tickler system:

The notes section will allow me to track when I talked to the client and what I talked to them
about! The system allows me to keep almost unlimited notes in a word processor type
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application that automatically enters the date when I open the file, and allows me to enter in
the data. Every time I open that respective contact, say John Davin, the system moves the
oldest data to the bottom, and I can enter new information at the top.

Here's how it looks, with the oldest contact information at the bottom of the file.

And here's how you should track the customer information, with the oldest news at the
bottom of the page.

Notes for Bill Smith:

7-1-2000

Bill finally signed up for Hand Technology! Glad I kept sending him e-mail via my new
automated e-mail responder. He'll thank me later! Guess I better enter his name in the
automated e-mail newsletter for people who've signed up to help him build his business!

5-19-2000

Talked to Bill, said now is not a good time financially. He has e-mail now. Cool. Keep him on
the list he says. Entered him in post-master for the free newsletter. He'll get 52 messages
over the next year, one each week telling him about a new aspect of the program. We'll keep
working on him, since it's just a matter of entering his name in the database.

6-4-1999

Talked to Bill about Hand Technology AGAIN. He said wait 6 months, so I will.
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Asked me to fax him more information, he does not have e-mail yet. Ouch.

6-1-1999

Talked to Bill about Signing up for Hand Technology, the on-line computer store. He said no,
I will try again later. He wants me to fax him more information. Have put it in my task
manager/scheduler for tomorrow. Wish I had an easier way to send him this data.

The scheduler

The scheduler keeps track of my meetings. I simply look at the calendar, choose the day and
time of the meeting, and set a timer to go off on that date. Easy to use, it saves you a lot of
time and a lot of embarrassment from forgetting meetings. I also use it as my tickler system
for sales.

The tickler system:

It's important to realize the importance of special events like birthdays and wedding
anniversaries. In any marketing campaign, you want the customer to feel that you know him
or her, that they and their family are important to you. What better way to do so than to
automatically send them an e-mail birthday card each year? When you add your customer in
your post-master system, be sure to ask them for this information so you can start the
process correctly right from the beginning. Enter the date of their birthday as a  flag so that
on that day, you get a notice telling you to contact them. There are plenty of programs that
will allow you to send a free birthday or  anniversary card, right from the Internet, at no cost
to you. You might even go so far as to enter them in a program like
http://www.reminder.com that takes care of the project for you. It's too easy, for such a
kind thought. You should feel guilty for considering this easy to use marketing tool!

The automated e-mail responder and e-zine manager.
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The real beauty of this program is the ability to set it up as an e-mail responder and
subsequently an automated e-zine and (e-mail based newsletter).

Everything is completely automated, from start to finish. I can tell the system to check my
e-mail, and look for key words. For example, if it sees the words "subscribe newsletter", then
the system automatically grabs their name and e-mail address, and does 3 things.

First of all, it automatically sends them a welcome e-mail letter, with information about how
to get a free website with coolebiz! Next, it adds their name to the category called
"newsletter". Finally, the system starts sending the customer a series of  e-mail messages,
automatically, without me even knowing about it! Here's an example of how I write one of
the messages that the system will send out to the prospect!

  

Why would you need this system?

Well, first of all, you can automatically maintain, track and contact all of your prospects and
customers from one program. In addition, all of your scheduling tools and appointments are
in one program and one location. Even if you're out of the office or on vacation, you can still
access it via the Internet if you purchase the version of the software that is stored on the
Internet. Now you're able to access it anytime you have access to the Internet, from any
location! But that's just the beginning! What we've mentioned so far is great, but keep
reading, it gets better.

Why do I like the system?

That's easy. I can set up as many different message categories as I like, which means I can
maintain as many different mailing lists, autoresponders and e-zines as I need, which is of
course one for each affiliate program! I can even copy members of one group to another,
and quickly send them all an e-mail by simply sending e-mail to the group. Remember how I
said it's just as easy and the cost is the same to send e-mail to one person as it is 10,000?
That's because I own Postmaster!
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Finally, if you've studied sales and marketing, you may know that you have to make contact
with the average person 7 times before they make a purchase from you. Of course it's worth
your time to make a lot of long distance calls if you're selling an item with a huge markup, or
building a downline, but usually it is not cost effective. A better plan is to take the time to
create an e-mail based newsletter for your customer list and start sending out a free weekly
or monthly newsletter!

This will help build new business and repeat business. If you also have customers and
downline members who are not very active, you will be surprised at how your customers and
downline members come alive and start showing interest again, and how many sales you and
your team will start to make. You simply need to keep your products and services in front of
them on a regular basis, with free educational and motivational. Everyone likes free stuff too,
right? If you can throw in some specials or freebies that would be great too.

In the old days, you had one product and sales was a numbers game. You had to take a lot
of "No"s to get a "Yes", a sale. But with new technology like Postmaster (if you work it right)
you start out making contacts as friends, feeding them free information along the way. By
the time you hit them with a hard core request for a sale, you've already sent this person
dozens of messages about you, your ideas on quality products and service, and the prospect
already knows you and trust you. They have a much higher probability of trusting you at
your word that this is a sound program or product, and probably will sign up right away if
they need the service or product.

Of all the marketing programs you could implement, this is the number one program that will
provide results both in the short run and the long run. It's a priority. Buy it now, learn it, 
implement it to educate and motivate your team and your customers, and reap the rewards!

Because the program automatically sends out the letters for you, and all you have to do is
study the new products on the marketplace, write articles about the programs, copy them to
Postmaster, and send out a regular, automated, professional newsletter with interesting
information for the users, why would you not do it?

SUMMARY:

The basic premise is that you educate your prospective clients, giving away free, valuable
information, and then be ready to close the sale.  It's about building relationships and
keeping in touch with those relationships. Of course there are many marketing plans, but the
one we present here is one of the very best ways to market for repeat sales on the
Internet.

In this plan, the true goal should be to provide free information and education about a topic
or product at no cost, thereby introducing yourself to the customer, allowing your company
to establish credibility with the customer for the company and its products, then is ready,
willing and able to deliver a quality product when the customer is ready to buy. That's the
goal. Follow that rule and you've made a sale!

Now here's my closing and favorite thought regarding the Internet.

Where else (but on the Internet) can you open a new store or second location for
your business at a fraction of the cost of a brick and mortar building, be open
almost overnight, be open 24 hours per day, 365 days per year, reduce your
overhead, reduce the number or required employees, accept credit card payments
electronically, market inexpensively to millions, drop ship products you don't even
carry in inventory (many times the very next day), then mine customer data to
create latent sales, teach others to do what you do, and earn a steady, respectable,
residual income.
Only on the Internet!

How true! Now, if we've told you a bit more than you wanted to know about this Internet
Marketing thing, we're sorry, but it's all very simple. It' about simplifying and automating
everything you do, and letting the money come to you!
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You might also be interested in our free "How to start a business on the Internet,"
worksheet, which is attached to the back of this book. If you do not see it here, you can find
it at http://www.mynewoffice.com/businesshelp/index.htm

It has many free business tools, including everything you read about in this book and
hundreds more, complete with links to the sites of the business tools. Some of the business
tools also allow you to get them at no cost when you give referrals, another bonus.

We wish you the best of luck in all your adventures. If you're in an affiliate based program,
and your sponsor or up line gave you this book, please be sure to contact them and share
any ideas you have learned, so that they feel justified in giving it to you. Get excited about
making money, follow your up line, follow the rules and you'll do fine!

Best of luck to you in all your adventures!

John E Davin
CEO Davin Computer Systems, Inc.
http://www.mynewoffice.com
mailto: jdavin@mynewoffice.com

PS: Be sure to review our series of books at http://www.mynewoffice.com

Disclaimer:

Copyright 1982, 1994, 2000 by John Davin All rights reserved. Printed in the United States of
America. No part of this site or book may be used or reproduced in any form or by any
means, or stored in a database or retrieval system, without prior written permission of the
publisher except in the case of brief quotations embodied in critical articles or reviews.
Making copies of any part of this site or book for any purpose other than your own personal
use is a violation of United State copyright laws.

This site and book is offered as is, without warranty, either express or implied. No warranty
is given for the book's quality, performance, merchantability, or fitness for any particular
purpose. Neither John E. Davin, Davin Computer Systems, Inc., nor its dealers or distributors
shall be liable to the purchaser or any other person or entity with respect to any liability,
loss, or damage caused or alleged to be caused directly or indirectly by the use or misuse of
this book.

For information, contact John E. Davin, jddavin@mynewoffice.com

Copyright (C) 2002 John Davin

No reproduction of this site or content is
permitted without written permission from John Davin.
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